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1. Introduction
According to Participatory Marketing Network’s data 99 percent of respondents report having an active profile on at least one social networking site. Although it might be wrong value the research gives right insight how popular social networks became for such a small period of time. The rapid growth of social networking that has been observed over the last years is indicative of its entry into mainstream culture and its integration into the daily life. I’m going to find out the reasons of it’s popularity, how does it technically work and different aspects of influence on ordinary users and the entire world.
2. Social network as a social structure
Only six handshakes separates any man on the world from Aboriginals in Australia, from acquaintance with the Queen of England, Bill Gates, or Madonna. This is so-called small-world effect or the theory of six handshakes. The social network allows to observe this phenomenon in practice. 
A social network is a social structure made up of individuals (or organizations) called "nodes", which are tied (connected) by one or more specific types of interdependency, such as friendship, kinship, common interest, financial exchange, dislike, sexual relationships, or relationships of beliefs, knowledge or prestige.
Social network analysis views social relationships in terms of network theory consisting of nodes and ties (also called edges, links, or connections). Nodes are the individual actors within the networks, and ties are the relationships between the actors. The resulting graph-based structures are often very complex. There can be many kinds of ties between the nodes. Research in a number of academic fields has shown that social networks operate on many levels, from families up to the level of nations, and play a critical role in determining the way problems are solved, organizations are run, and the degree to which individuals succeed in achieving their goals.

In its simplest form, a social network is a map of specified ties, such as friendship, between the nodes being studied. The nodes to which an individual is thus connected are the social contacts of that individual. The network can also be used to measure social capital – the value that an individual gets from the social network. These concepts are often displayed in a social network diagram, where nodes are the points and ties are the lines. 

For the analysis of social networks number of quantitative and qualitative terms are used, such as the degree of centralization, the degree of clustering, connectivity and others. One of the most famous examples of the analysis was conducted in 1970 the American sociologist Mark Granovetter. He showed that weak ties are much more effective than strong ones for many social problems, such as job search, for example. This effect he called "the power of weak ties." For efficiency and sustainability of social networking number of functional roles of its participants, such as information brokers, experts and others, is important.
After the advent of the Internet a lot of social network sites appeared that represent cited abstract model in virtual reality.
3. History of social network sites
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To talk about historical aspect another definition of SN should be given: 

Social network is a web-based service that allows individuals to 
1. construct a public or semi-public profile within a bounded system

2. articulate a list of other users with whom they share a connection

3. view and traverse their list of connections and those made by others within the system
According to the definition above, the first recognizable social network site launched in 1997. SixDegrees.com allowed users to create profiles, list their friends and, beginning in 1998, surf the Friends lists. Each of these features existed in some form before SixDegrees, of course. Profiles existed on most major dating sites and many community sites. AIM and ICQ buddy lists supported lists of Friends, although those Friends were not visible to others. Classmates.com allowed people to affiliate with their high school or college mates and surf the network for others who were also affiliated, but users could not create profiles or list Friends until years later. Six Degrees was the first to combine these features.
Next sites had more and more abilities, they aren’t just social networks anymore. Today, it is estimated that there are now over 200 active sites using a wide variety of social networking models. Modern description would be given below.
4. Modern conception of social network service
At the most basic level social networking sites are sites which allow users to set up online profiles or personal homepages, and develop an online social network. The profile page functions as the user’s own webpage includes profile information ranging from their date of birth, gender, religion, politics and hometown, to their favorite films, books quotes and

what they like doing in their spare time. In addition to profile information, users can design

the appearance of their page, and add content such as photos, video clips and music files.

Users are able to build a network of connections that they can display as a list of friends.

These friends may be offline actual friends or acquaintances, or people they only know or

have met online, and with whom they have no other link. It is important to note that the term

‘friend’, as used on a social networking site, is different from the traditional meaning given to

the term in the offline world. In this report the term will be used as it is used on a social

networking site: anyone who has invited, or been invited by, another user, to be their ‘friend’.

Nowadays Social Network is a great database, it stores information about people, their connections, events, groups, organizations, it’s an enormous repository of music, photo and video content. It’s like Internet inside Internet and the internal one is never far from the news. So it turned to be excellent platform for business. 
5. Business abilities with the use of social networks
· Advertising

The benefit is that this is a very cheap way of reaching a potentially very large audience. Media coverage of social networking sites being used for commercial reasons tends to focus on large-scale operations and well-known brands. The advantages of using social networking sites for these organisations are numerous, although there are potential risks as well.

The huge numbers involved in social networking, and the dominance of the traditionally hard-to-reach cohort of 18 - 24 year olds, raise companies’ interest in marketing to social networkers. The enormous amount of information that sites hold about their users enables marketers to target their message to specific demographics or interest groups in a much more precise way than is possible through search engines or traditional advertising. 
There are three major classifications of Social Network Advertising:

Direct Advertising that is based on network of friends - This can be the most effective format but also causes the most controversy. An example is the Facebook beacon project. Based on an action of an user’s friend Bob, the user might see a message in his news feed saying 'Bob has just bought a 'RadioHead CD from MusicWorld'. This can be an extremely effective mode as often people make decisions to purchase something or do something based on their close group of friends. However, there is also a lot of controversy surrounding this as it can be considered exploiting the personal relationships you have with your friends and also raises privacy concerns.

Direct Advertising placed on social networking site - This is a more traditional form of web advertising that is minimally, like midget like, effective. Just like you see banner ads on many other sites, this is a similar concept, except on a social networking site. You can see these - for example - as a brick in the top right of MySpace pages or as a banner on the left of Facebook profiles and so on. There are two differences however - one is that these social networks can take advantage of demographic data on your profile and hence target the ad directly to you. Secondly, these types of ads can also be placed by individual developers on their application pages through ad networks such as SponsorPay, AdParlor or Offerpal. They have access to the same data and can generate income for application developers giving them further motivation to create apps and giving advertisers a more engaging way to reach out to these social networking users.

Indirect Advertising by creating 'groups' or 'pages' - This is an innovative marketing technique in which a company will create a 'page' or 'group' that users can choose to join. They will use this to build up 'subscribers' or 'fans' and use this to market a contest, a new product, or simply just to increase brand awareness. These groups can quickly grow in numbers of subscribers which can become a very effective marketing tool.
· Getting feedback

Asking for feedback from people on social media networks can be one of the best things that can be done to help your internet business grow and find more ideas to make it even better. 
Social media sites let business interact directly with the people who might be your potential  customers or who already are your customers in a meaningful way. If it has been taken time to develop good relationships with friends, followers, fans, and customers on social networking sites, they will be happy to help you if they would be asked. It may be a good response any time a question is asked. The feedback can be very helpful in determining the future of business and internet marketing strategies, but unsolicited feedback can be much more beneficial. Sometimes customers and peers send both positive and negative business feedback without even asking for it. Unsolicited feedback is great for two reasons. First, it’s extremely honest. Customers are sharing their feedback because they truly have something to say, not because they were asked. Second, customers might surprise with the ideas and advice they present. They might come up with things that haven’t been thought and maybe never would have. And those ideas can help to evolve products, services, and overall business in a way that suits the wants and needs of customers. And, of course, being in touch with customers make them closer to company.
· Screening employees
As social networking becomes increasingly widespread, more employers are using these sites to screen potential employees. "Social networking is a great way to make connections with potential job opportunities in 2010 and promote your personal brand across the Internet," said Farhan Yasin, president of CareerBuilder EMEA. 

More than half (53%) of employers reported in a recent CareerBuildere.co.uk survey that they use social networking sites to research job candidates. Another 12 percent plan to start using social networking sites for screening. Among employers who conduct online background checks of job candidates, 43 percent use search engines, 12 percent use Facebook and 12 percent use LinkedIn. Three percent search blogs and 4 percent follow candidates on Twitter.


It’s necessary to be said about quality of future employees. The best characteristic for this is list of top reasons why employers disregarded candidates after screening online:
· Candidate lied about qualifications – 38%
· Candidate showed poor communication skills – 31%
· Candidate made discriminatory comments – 13%
· Candidate posted content about them drinking or using drugs – 10%
· Candidate posted provocative or inappropriate photographs or information –9%
· Candidate bad-mouthed their previous employer, co-workers or clients – 9 %
· Candidate shared confidential information from previous employer – 8%
Although the method has strong disadvantages it can be regarded as the strongest one.


6. Emerging trends in social networking
As the increase in popularity of social networking is on a constant rise, new uses for the technology are constantly being observed. Social networks start to be more interoperability between themselves led by technologies such as OpenID and OpenSocial.
At the forefront of emerging trends in social networking sites is the concept of "real-time web" and "location based." Real time allows users to contribute content, which is then broadcasted as it is being uploaded - the concept is analogous to live radio and television broadcasts. Twitter set the trend for "real time" services, where users can broadcast to the world what they are doing, or what is on their minds within a 140 character limit. Facebook followed suit with their "Live Feed" where users' activities are streamed as soon as it happens.While Twitter focuses on words, Clixtr, another real time service, focuses on group photo sharing where users can update their photo streams with photos while at an event. Friends and nearby users can contribute their own photos and comments to that event stream, thus contributing to the "real time" aspect of broadcasting photos and comments as it is being uploaded. In the location based social networking space, Foursquare gained popularity as it allowed for users to "check-in" to places that they are frequenting at that moment. Gowalla is another such service which functions in much the same way that Foursquare does, leveraging the GPS in phones to create a location-based user experience. Clixtr, though in the real time space, is also a location based social networking site since events created by users are automatically geotagged, and users can view events occurring nearby through the Clixtr iPhone app. Recently, Yelp announced its entrance into the location based social networking space through check-ins with their mobile app; whether or not this becomes detrimental to Foursquare or Gowalla is yet to be seen as it is still considered a new space in the internet technology industry. 
One popular use for this new technology is social networking between businesses. Companies have found that social networking sites such as Facebook and Twitter are great ways to build their brand image. According to Jody Nimetz, author of Marketing Jive, there are five major uses for businesses and social media: to create brand awareness, as an online reputation management tool, for recruiting, to learn about new technologies and competitors, and as a lead gen tool to intercept potential prospects. These companies are able to drive traffic to their own online sites while encouraging their consumers and clients to have discussions on how to improve or change products or services.

One other use that is being discussed is the use of Social Networks in the Science communities. Julia Porter Liebeskind et al. have published a study on how New Biotechnology Firms are using social networking sites to share exchanges in scientific knowledge. They state in their study that by sharing information and knowledge with one another, they are able to "increase both their learning and their flexibility in ways that would not be possible within a self-contained hierarchical organization." Social networking is allowing scientific groups to expand their knowledge base and share ideas, and without these new means of communicating their theories might become "isolated and irrelevant". 
Social networks are also being used by teachers and students as a communication tool. Because many students are already using a wide-range of social networking sites, teachers have begun to familiarize themselves with this trend and are now using it to their advantage. Teachers and professors are doing everything from creating chat-room forums and groups to extend classroom discussion to posting assignments, tests and quizzes, to assisting with homework outside of the classroom setting. Social networks are also being used to foster teacher-parent communication. These sites make it possible and more convenient for parents to ask questions and voice concerns without having to meet face-to-face.

Social networks are being used by activists as a means of low-cost grassroots organizing. Extensive use of an array of social networking sites enabled organizers of the 2009 National Equality Marchto mobilize an estimated 200,000 participants to march on Washington with a cost savings of up to 85% per participant over previous methods. 
The use of online social networks by libraries is also an increasingly prevalent and growing tool that is being used to communicate with more potential library users, as well as extending the services provided by individual libraries.

A final rise in social network use is being driven by college students using the services to network with professionals for internship and job opportunities. Many studies have been done on the effectiveness of networking online in a college setting, and one notable one is by Phipps Arabie and Yoram Wind published in Advances in Social Network Analysis. 
7. Real social networking services

Here is just top 15 most popular social networking websites in May 2011:

[image: image16.jpg]Launch Dates of Major
Social Network Sites

AsianAvenuo.

LunarStorm (sx6 mianen

Ea—

Ryze

Foolog

Siyblog

Uinkedin.
“Tribe.net, Open BG/Xing

Orkut, Dogster.
Multly, aSmalWorid:

Six Degrees.com

Livedoumal

BlackPlanet

Migente

Cyworid

Frisndstor

Couchsurting

Flck, Piczo, Mii, Facebook (iavartony
Dodgeball, Care? (snS )

Hyves

YouTube, Xanga (xS unch
Bobo (s¥5 wauna

Facebook figh ol etors)
AsianAvenue, BlackPlanet (seureh
Facebaok (esporsts neters)
Cyword ws)

MyChurch, Facebook renere)




1. facebook 

2. [image: image2.png]


twitter 

3. [image: image3.png]


 MySpace 

4. [image: image4.png]Linked [}




 Linkedin 

5. [image: image5.png]Ning





Ning 
6. [image: image6.png](racoe





Tagged 

7. [image: image7.png]hi5




hi5 

8. [image: image8.png]Umwisarm[




myyearbook 

9. [image: image9.png]



Meetup 

10. [image: image10.png]



bebo 
11. [image: image11.png]iy life





mylife 

12. [image: image12.png]Ofriendster





friendster 

13. [image: image13.png]



myHeritage 

14. [image: image14.png]22

MULTIPLY®





Multiply 

15. [image: image15.png]


 orkut

In December 2010, Time Magazine named Facebook CEO Mark Zuckerberg as person of the year and the film “The Social Network” was cut about the origin of Facebook.
8. Why social networks are so popular?
First of all, it should be said about the audience of social network. There must be certain insight what it requires.
Social networkers differ in their attitudes to social networking sites and in their behavior while using them. Ofcom’s qualitative research indicates that site users tend to fall into five distinct groups based on their behaviours and attitudes. These are: 
· Alpha Socialisers – (a minority) people who used sites in intense short bursts to flirt, meet new people, and be entertained.

· Attention Seekers – (some) people who craved attention and comments from others, often by posting photos and customising their profiles.

· Followers – (many) people who joined sites to keep up with what their peers were doing.

· Faithfuls – (many) people who typically used social networking sites to rekindle old friendships, often from school or university.

· Functionals – (a minority) people who tended to be single-minded in using sites for a particular purpose. 

And non-users also appear to fall into distinct groups; these groups are based on their reasons for not using social networking sites:

· Concerned about safety – people concerned about safety online, in particular making personal details available online.

· Technically inexperienced – people who lack confidence in using the internet and computers.

· Intellectual rejecters – people who have no interest in social networking sites and see them as a waste of time.
It’s obviously that reasons for usage/non usage don’t change through ages, so all social requests are to be done in any social network site, they compose base. The building blocks of social networking sites are the individual members’ profiles. (Exceptions are such original sites as Twitter, and social nets that were created for people with similar interests, e.g. LastFM, habrahabr, etc.) All other services, games, music, videos, photo-posting geolocation-based abilities, sites realize to make them competitive.  And, of course, userability is the most meaningful aspect.

Office of communications investigated the problem and here are the results:
Home internet penetration has increased as have connection speeds

It is likely that increasing home internet access facilitates the use of social networking sites. Although potential users often have alternative points of internet access (for example at school or at work), they are less likely to be subject to restrictions on using social networking sites at home. Furthermore, increased connection speeds and the wider availability of broadband enable richer use of the internet, including uploading as well as viewing content. Whereas social networking site profiles were previously simple and text-based, they can now support images, site customisation, audio and even video content.
Increasing ICT confidence
There are an increasing number of people who have basic computer and internet skills and the confidence to use them. These people are much more likely to take to new online communication technology such as social networking sites.
User-friendly programmes

In the past, setting up one’s own blog or webpage involved a relatively sophisticated knowledge of computer programming. While this has changed over the years, social networking sites have developed a system that, at its most basic, simply involves filling in the gaps or using drop-down boxes. Even on MySpace, where users can design their own sites using html or java, knowledge of programming is not essential. Other users have set up help sites where people can copy and paste script to design their site.
Communication based around social relationships

An important difference between social networking sites and earlier forms of many-to-many conversations such as chat rooms and blogs is that social networking sites are predominantly based on social relationships and connections with people, rather than a shared interest. Online communication has changed from being merely task-based or for sharing information and is increasingly an end in itself.
Social networking sites are part of the wider Web 2.0 context

The specific technology that has enabled this growth in the number and popularity of social networking sites is part of a wider online phenomenon, enabling self-expression, communication and user interaction online, known as Web 2.0. This technology is not unique to social networking sites and has helped the development of other interactive applications such as user-generated content (UGC) sites (like YouTube), file-sharing sites and Massive Multiplayer Online Role Playing Games (MMORPGs) such as Second Life, World of Warcraft and Runescape, all sites typical of Web 2.0.
Applications have increased the versatility of social networking sites

Social networking sites are not limited to messaging, communicating and displaying

networks. Nearly all sites allow users to post photos, video and often music on their profiles and share them with others. Started by Facebook, sites have increasingly opened their interfaces to third-party applications. This has led to an expansion in what users can do on social networking sites, from taking part in film trivia quizzes to playing mini games. Established applications and functions have also found their way onto social networking sites in recent years. It is now possible to make voice calls through certain sites using Skype, while Bebo has led the way in incorporating video drama with its KateModern series. Bebo has also signed a deal with the BBC and Channel 4, among others, to provide some of their broadcast content to Bebo users.
9. Risks
Social Network Sites (SNS) are websites that allow users to upload information to a public profile, create a list of online friends, and browse the profiles of other users of the SNS. The websites have membership rules and community standards. Users disclose identity-relevant information via their profile to others. This information is either referential, directly referring to a person, or attributive, describing attributes to the data subject. Although most laws and regulations restrict the access to referential information, attributive information is not protected as such. However, the aggregation of large amounts of attributive information on SNS profiles poses new privacy risks. Information spreads faster through a Social Network Sites than through a real-life network. Information might be disclosed to a group of people unexpectedly, because the digital information is easy copyable, can be stored indefinitely and is searchable.  It especially  harms users when information travels through different spheres, and ends up with people whom it was not intended for. 
The survey shows that there are three main privacy risks for users of Social Network Sites: Total Information Awareness, dissemination to wrongdoers and no control over your identity-relevant information.
Social Network Sites track the activity of their users on their own websites and those of their marketing partners. They are able to gather unprecedented amounts of secondary personal information on their users, sometimes even without the informed consent of the users. An architecture of vulnerability emerges when the government collects this information and uses it to control its citizens. A Dutch judge found the private profile of a SNS user public, because people can be added to the friends list easily. Studies for the United States government have shown that it is easy to collect data from public Internet sources as SNS and connect them to existing government databases. This could lead to the chilling of free speech with respect to political dissidents.

Because of the great amount of identity-relevant information, which disseminates easily through a Social Network Sites, this could end up easily with wrongdoers. Stalkers, bullies and predators use the attributive information on SNS to identify with their victim and use the referential data to contact them. The profiles of users combined with the ease of contacting a user make SNS a useful platform for wrongdoers. The information on the websites can also easily be used to damage someone’s reputation, and with the large amount of attributive data on SNS, it is not difficult to reverse engineer information needed to steal someone’s identity. Although there is no proof that these things are affecting all users of SNS, experts agree that they affect a significant amount of users and can cause great damage to the users.

Social Network Sites interpret the consent that users give when signing up for their services as a broad informed consent, which can be stretched to secondary usage. In reality, users have minimal information and no control over secondary use of their information, the selling of their information or the disclosure of their information to groups unwanted, by the SNS. Above all, others can post information about the user, which can only be deleted after the fact, if possible at all. Information is posted about non-users, but they can not delete this, unless they become members.

Conventional laws and regulations do not address these issues. Of the American tort laws, only the publication of private facts tort and the appropriation tort seem to address the problems mentioned above. However, it is hard to proof that the facts are private when a user posts them on a SNS profile and the monetary damage is in both cases difficult to measure. Social Network Sites violate many of the Fair Information Practices as set forth by the OECD and recognized by many countries. The usage of the information is not limited to the specified purpose and the processing of the information is  very covert. The privacy watchdogs in various countries do not have the right means to sanction SNS for violating the Fair Information Practices.

A more colloquial approach is needed. Harmful activities should be grouped into information collection, processing and dissemination and harm should  be defined by the four moral reasons to restrict access to identity-relevant information: information-based harm, informational inequality, information injustice and the inability to define one’s own moral identity. The activities that cause specific harms can be identified and constrained. It is recommended to design and start a policy development process in which relevant actors jointly identify preventive measures to minimize privacy risks for users of Social Network Sites.
Here is one interesting example of hacker attack. This variation of across-site scripting attack is what the so-called Samy worm did in MySpace in October 2005. The author of this worm updated his profile with a script. Whenever any other user read his profile, this script would run in that user's browser, adding the Samy author as a friend in MySpace. The script would then add a copy of itself to this user's profile. When other users read any of the script-infected profiles, they too would be added as a friend to the Samy author and have their profile updated. Within an hour, the Samy author had hundreds of thousands of friends in MySpace. 
10. Conclusion
Social Networking website is a revolutionary idea with a very bright future with further scope for advancements. The opportunities provided from this medium are immense and many organisations are making use of this medium to better their practices. Organisations are no longer at the mercy of the media to advertise or convey their message. With the help of social networking they can advertise or communicate in a more efficient way. For example, Starbucks have started a very successful program in which a person from any part of the world can login to a website to write comments and discuss issues. Similarly people don’t have to rely on newspapers or TV to get their daily dose of news it can all be obtained from a social networking site. People can follow or get information from any part of the world. For example Twitter allows a user to follow anything from airline timing to the next breaking news from China. It is even used by politicians to get their message across.

Online communities and Blogs are becoming very popular and moreover since the advancement of embedded systems people can use them “on the go” with the help of handheld devices like cell phones or palmtops. They can get information which is more interactive in nature with the help of embedd photo and video. Iphone is an example of a handheld device through which people can share information. People can also take part in the social network by using many tools available to them. Users can tag particular pages of interest in an interactive manner or can just bookmark them for further interaction. The kind of interaction a user wants from these social networks depends on the type of information the user is interested in. Wikis can be used for academic purpose, it can greatly enhance the way people learn. People can watch videos to understand a topic better or look at photos which might help them to visualize a concept, after all “a picture speaks a thousand words”.

The world is getting closer everyday and everyone wants to be connected. Static blogs and websites are losing popularity. World is moving more towards "information streams". The information comes to users rather than users have to make effort to get the information. The social networks can be extended to other media, for example Television now integrates Twitter feeds. In terms of personal relationships too the social networking is connecting people. Dating sites have become very popular to find partners and to be connected with each other. Social networking can also be very crucial in medical help. Illness support communities can be created from which people can get information about common diseases and also first aid tips.

After all the advantages, the problem that arises is of information overload and security. Social networks, unlike the common media, do not have a pattern as to how much information has to be conveyed and where to draw the line. Too much of information may confuse users. Security might be another area of concern where people can get illegal access to a user’s information. The future of social networking looks very promising but still it has to deal with the problems associated with it.
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